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1. wmﬂ%%a'%u‘ﬁugm

2202601  AwdangudmsutinAnwIdugin@AnY 1(1-0-2)  wiein

English for Graduate Students

Anvinuzugiulumsits MINA - N1TBIUUATNITWIUNWSINGY LTUNTEU  wag
a3UlaAUd A URIUNAMUNIIVINITIIUNITUTINTGINT  wazUNARLD Tnglddodefiun  waz
dodinnsedind Ann1sdeuundadoniudings

Practice basic skills in listening, speaking, reading and writing English; focus on
reading and summarizing the main idea of academic articles and abstracts in business
administration through printed materials and electronic media; practice writing abstracts in

English.

3300601 Anufidesiumanmsgsia 1(1-0-2  whwia

Fundamentals of Business Administration

ﬂawuiﬁu§WULﬁaaﬁUﬂwi%’ﬂﬂﬁi N15YRT N13AATIR NISEY NITUSMININEINTUY WY
nguunegsiaTndanstmgeinsuimsunlddudsslenilunisfnwszduge

Fundamental knowledge of management, accounting, marketing, finance,
human resource management, business law, including the application of administrative

theories to higher study.

4305601  adAlilonTIdevngsia 1(1-0-2)  wene
Statistics for Business Research
MENNITHATNILUIUNTNIIAB RTINS LazadmTadede nsldadffimusay

nMsATEeya fwls dmsun1siTennegsne
Principles and processes in descriptive statistics and referential statistics, using

the appropriate statistical method, data analysis of variables for business research.

2. RUINIYIVIAY
3310601 N15URINISRUAMSUTNUIINS 3(3-0-6)  wein

Financial-Accounting for Executives

v A

WWIAR wasurasiuvesdeyan1eldluaunsiuvesianis Anwideyanianisdayd

o

U3115 JuUIENoUAI8UILNNYOIAUYUY F5N150TAUNUIINAUULUSTLY FUNUNIATFIU baz

NsiATEiNadsununIEs  nsldsuyuiienisdadula mslesieiauduiusvesiuyu

a A

Ysuraaziils nsdg@nuanusuianyeu 1535 ndeyan1ean1sUyBiiensinauruLas

NIAIUANTINAINITIATIEUAENTTIBNURANITUNURNS
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Concepts and sources of accounting information in the entity's financial
statements; management accounting information study consisting of cost types, accounting
methods of full costing, variable costing, standard costing and analysis of production cost
variances; using cost for decision making; relationship analysis of cost, quantity and profit;
accounting based on responsibility; accounting data analysis for planning and control,

including analysis and reporting of operational results.

3315601  MISUSNININEINSUYWELTINaLNS 3(3-0-6)  wuwin
Strategic Human Resource Management
mnAnuazisnislunmsinnindanagnsasislvalunimvesuims iielvigshariseeg

LLﬁ%Ui%ﬁ‘Uﬂ’J’mﬁ’]L%‘ﬂiéﬂ‘i«lﬁﬂﬂwLL’J@%@@JV‘LU%HHLLU@Q %Lﬂi’]zﬁ/‘iﬁﬂ"l‘wLL’Jﬂé’@Mﬁ’jﬂﬂﬂﬂlu LEN1YUBDN

Amuan1sne wevie Winuiswaznagnsvesgsnalusgaudi audusulindulumuunuiay

msUsndiunadaniadenagndiiteatseuanmnsolumudstuidusedugiinig warseduumnvd

FansaudssdadunalndrdguosusssmAviaiioairsyaduiiuunesdng danisidanagnsiiie

anudsduvesesdninmeldanimuindenynuasugia danu madles  wazmaluladfiasundadly

sufednnadenagnddu q fmngay uaznsldnsdlfinu
Concepts and approaches of the modern strategic management in
aspects of administrators to ensure the business to be successful in changing environment;
internal and external environment analysis; goals, policies, objectives, and business strategies
setting at different levels; operating in accordance with the plan and strategic management
assessment to create competitiveness both at the regional and international levels; using risk
management as a key mechanism of corporate governance in order to add value to the
organization; strategic management for corporate sustainability under changing economic,
social, political and technological environments, including other appropriate strategic

management through case studies

3302601 MIUIININTNAAYARING 3(3-0-6)  wuwin
Marketing Administration in Digital Era
N15ILATIENANINUIAGBUNNITARIAYARTNA TEUVAITAUNANIINITARA

mﬁmiwﬁwqaﬂﬁuﬂuﬁﬂﬂ N1IMILENIENNNITHAN miﬁmumﬂamaLLazﬂanofmnmﬁmmﬂ

AUUTZANNITNAIA NITILRUNITAAIA NITINBIANITNNNITAAIN N1TFARIN UazNITUTZIUNS

AATIEINTARNINNNITAAINLARITE I3LTITUVRIUNUIIININAINYARTIA
Analysis of Digital Era marketing environment, marketing information system,

consumer behavior analysis, finding market opportunities; formulating marketing policies and

strategies, marketing mix, marketing planning; aligning marketing organization; monitoring and



evaluating; analyzing case studies of the Digital Era market; and ethics of the Digital Era

marketing executives

3312601 N388AKUUNNTIANITNNSUZUANS 3(3-0-6)  wuwin
Operations Management Design
mzmumsﬂﬁﬁ’aﬂ73w1q§iﬁaﬁy’qluqmamﬂisumswamu,azmi'u'%ms n154138N13

Anszsinazmadadainasndszendldmadnaulaifientunslidedonmsndn maneinsalifeatu

AUADINIFVDIAUAINTOUINT NTDDNLUUNEASUIMLAZTUINIT NITINMRUAIEINEN N1TTRRTITI

A1SWAR TiaTinedaIuUsENUNT NMTBENLUURIARIUYIEABUATT NMTEENLULMUKAENTIAIY

BONUUUNTINUHULAZNITAIAUNIY NTINUHUFUAIAIATY N1TINUNUAUNITVUEAS UAZN1TAIUAY

AMAIN N13IANITIERUNTIL N1sIansnalulagnisufuanTs
Business operating processes in both manufacturing and service industries,

applying analytical methods and quantitative techniques to decision-making concerning the

use of production factors; forecasting the needs of products or services, product and service
design, production planning, production scheduling, location of establishment, design of the
layout of establishment, job design and measurement of design work, planning and
workflow, inventory planning, transportation planning, quality control in supply chain

management, and management of technology for operations.

3300602  MTIRUUTLENANINGINA 3(2-2-5)  whwin
Applied Research in Business
SULUUNTEUIUNSYeIM A daileliAnwianunsaussyndisidanldlunsudtym

NIANIUTIND Fanedunianann N33y n153ANTg waznITHAR N1953UTWTBYA  WAzIATIEN

UBARNHULINYBITHLTUTT] ”aqsﬁa%QﬂwsﬁﬁaL%q@mﬂww wazNFIBTIUTUIU N15IRYINTI89U

N939y 955815l UN9YINIGe
The process of research to enhance the students to apply research

methodologies to solve business problems including marketing, finance, management and

production; data collection and data analysis conforming to the guidelines of the business

research methodology, both qualitative research and quantitative research; preparing the

research report with research ethics.

3309601  nsAnLTanagnskasn1sinaula 3(3-0-6)  wuwin
Strategic Thinking and Decision Making
n1sussenaldaninuIndeunagsnaietunldasanagnswavulouty Usenaume

n3nTziyaudelaznseuvesasnng n1suszliulentauwazglassanieldanimwindendiiniu
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msfvuanazUszidunanagndiazulovedliuisumanisudedunieléminensitey TnodAnw
Mnnsdlnwinazinudiiielddmiumsiinszviaaiunisal nnsseylaen nsszymaidenuay
NI

Application of business environment to formulate strategies and policies
including analysis of an organizational strengths and weaknesses; assessing opportunities and
barriers under the environment, determining and evaluating strategies and policies that have
competitive advantages under existing resources by using case studies and games for

analyzing the situation in order to identify the problems, alternatives and resolutions.

3300603  AUNWIUITAUNNGINT 3(3-0-6)  wuwin

Seminar Issues in Business

n15iaseilam Bnsuilelaygninianisdnnis wasnisiaiuasnensesssuniegsne
wagauuinveudediny nasnauwinliuuavinaluladlnyg ffldenisdnnis neanizegieda
Hymluszduginalevisuagmsimunnagniieudiym dnAnwiazdeuanivdsuniuiuas
FoRmidiu msfuaiive Menumudsuiuhdeiiaulavdeldsuteumng saksmsldnsdne

Analysis of problems and solutions of management problems, and
strengthening business ethics and social responsibility, as well as new trends and
technologies on management especially the problems at the level of policy and strategy

makers and formulating strategies for solving the problems; exchanging knowledge and ideas

among students, including research based on topics of interest or assigcnments and case

studies.
3. nuINIVEN
nguIvdeNN1TIANITN2ILY
3407601 NOMINBLALNENNGIND 3(3-0-6)  wuwin

Law and Business Tax

[

LUIAMUAANUFIUVBINYVUIEAIFDINTANUFUTUTTENIUlEUIEN1IAFIVBITY

<3
1%

funleunen® ensuaziuranuAsluFosduunyselann1® nMsfvungiunt® §as1018 53U
FTUUNSIALAIU Wazn1sAuAsauenyudunglnenszuiunsvmnenguune nann1snidensuszunam
19 9 WU A1EATININT ME AaNINT ABasInaniln nEnindaulazasusan lassainevesssuy
aBluvsznelne mszadlunisuszneugstalaoiun8Ruld aSyadifin msusamaisznd
ma%’fwﬁﬂmmé‘flsuaqﬂawmami%’mﬁwé@wmwizmmﬁﬁmaﬂiwwiamszm@ nsdAnwLAEINY
MeNuN1EugIRauIUsTIAN

Basic concepts of the tax law, the relationship between fiscal policy of the

government and tax policy; duties and concepts in the tax classification; determining the tax

10



base, tax rates, including the storage and protection of private taxpayers by legal process;
various tax type principles such as revenue tax, customs duties, excise tax, property tax, and
inheritance tax; structure of tax system in Thailand; tax burden on business operations
focusing on income tax, VAT or value added tax; tax relief under the rules of law; preparation
of certain types of contracts which have an impact on tax burden; case studies on tax

planning in certain businesses.

3302602  NagNSNITWUITY 3(3-0-6)  wuwin
Competitive Strategy
unum  wazaudnvaizvesmalulad anuduiussenitanaluladiugsiaiilowiy
UszAnsnnlviasgalun1suJiRaud1ugsia wu n1sudn nMseann n19ITeuazimu 115319uNY
wazAUANNagNsNIanalulad n1sUseliudiuaualunsanianalulag wagn1sInnisaiu
msmemmaluladszninedants amnuanuisalunisidsuulasieauissdnsliidnonimmia

nswdstuvitunaanIsisunlaiisna vedangsne uwavaunsaegseanaziiulnegedbuld

a

Tuan1mn1sudesdun1agsianguuss

Roles and features of technology; relationship between technology and
business to maximize the efficiency of business operations such as production, marketing,
research and development, planning and control of technological strategies, assessment of
technology capability, and management of technology transfer between businesses;
company's ability to develop the organization to have competitive potential among the
quickly changing world of business, to survive and grow sustainably in the harsh business

competition.

3312602 WINNITUNITIANT 3(3-0-6)  wihwhn
Management Innovation
wuaRANINIsIanIsiieIfunTasuslaiiothlugnisiamungsia sUluues

winnssuvesgsna Tefvesmstiuianssu msauuinnssy Jamuazguassaitdensairauinnssy

uazmsasunlas wumsaznagnslumsiaungsie dadeiidsmaronisiaungsia uinnssui

MIAAUIGIND WATNITINUTLANDNAVDITININUNAINITHAIUN
Concepts of management about changes for business development; models of

business innovation, advantages of innovation, creating innovation, problems and obstacles

to create innovation and change; suidelines and strategies for business development; factors
affecting business development; innovation and business development and measuring

business effectiveness after development.
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3300604  n1sasgInaluy 3(3-0-6)  wuwin

Start Up

nstianuddglunisdnnisgsiaeggnies asuanudilavesnsianisndnuas
A3UANULANANTENINEMSNIN Uag SME Trdnnisnseuiunsiaseitunmsaniunsmiadsean
vosgsialdegnedmay  wenniudimufmanisudlunaduaminsnldhandunsseauny
Fovmu msiulnegeimnsslaslulangatagiuiinisasunlamanana

Focusing on managing the business properly; understanding how to do a start-
up business and summarizing the differences between start-up and SME; having principles in
the process of analyzing the operations of different types of business clearly; including the
preparation of a start-up, fundraising, financing, growth with dramatic increase in today's

constantly changing world.

3312603 msdanisgsiaionudi 3(3-0-6)  wuwin

Sustainability Business Management

wnAn ndnnns waznsevrumslumsaiaudsduliunednsgsie nsugha daaul
uay dswandeu elinsinnisssfadudululuiiansiaiianudeduliunesdnsgsia Tned
msteuthuivgvenaseghanassdunumidunisaiiugsia saufenisadsassauinnssulug
L‘ﬁama‘uaummﬁLU?%auLL‘tJawaaé'ﬁmJLLas?mmé’auasmsTﬁu

Concepts, principles and processes for creating sustainability for business
organizations, economics, society and  environment to provide direction to establish
sustainable businesses by adopting the philosophy of sufficiency economy as a way of doing
business; as well as creating innovations to meet social and environmental changes in a

sustainable way.

3312604 nsdanshaviauazmelulabidieruldivievlunisuddiy 3 (225  wiheAn
Technology and Digital Management for Competitive Advantage
anmwIndeunazanuimelnifiesdnsfoandey saudenisdsuutasiiddnlu

wealulafuazddva nsysanmsidnauazmaluladadelmiifiesnuuuguuuugsia nszuaunis

du wazuinafieruldiuFoulunisut sty TneiEua1nNIEUIUNITINLEL N1TEENWULBIANS

MIUIMIeIRns Msdeansneluwazneusnedns MIAIUAY hagnTUseLiiy \Wieanunsanavaues

WadnveInis wistuvesgsnalueuas
Environment and new challenges faced by the organization including important

changes in technology and digital; integration of digital and modern technology to design

business models, process, product and service for competitive advantage by starting from

the process planning, organizational design, organizational management, internal and

12



external communication, control and assessment to respond to the dynamics of business

competition in the future.

2213601 TYTITUNNGINWALANUTURAYB UADHIAY 3(3-0-6)  wuwin

Business Ethics and Social Responsibility

nsUszgnalduulAnifedfuatesssu sssunfvia ussvnavia nsdadulaids
939555ulugIAY AnuTuRaveudedIANYeIgIna 1SO26000 1S09999 Usuey1uaasugianeLiies
manfYeImsEsIv Aamsiflodeny Useiiudlamiisaduadesssulumegsfauazaiuiuiinvey
AadeANYDIgINT N1IYITNABTUTU IITUTTUIVITIN

Applying the concepts of ethics; good governance, corporate governance,
ethical decision making in business, social responsibility of business, ISO 26000 and 1SO9999,
the King’s philosophy of sufficiency economy, activities for society; issues concerning ethical

conduct in business and social responsibility of business, corruption, and professional ethics.

NgUIVUFINNITAAN

3302603 nagndmsmaaiiionisudediy 3(3-0-6)  wuwin

Competitive Marketing Strategy

N1TIATILAAIALAZANINLING D N1TIATIENARYITU MITIATILGNAT N1TYTAN
mMavihfinunsmanafuniinfiduresssia nagnéiluganaldiuseumanisudstiu msadanuan
NNTHAA mfimezﬁL%ﬂU%mmLLazL%ﬂﬂmmwLﬁamiﬁmaﬂwwmimam

Market and environment analysis, competitor analysis, customer analysis,
integrating marketing functions with other business functions, strategies that lead to
competitive advantage, creating marketing value, quantitative and qualitative analysis for

marketing decisions.

3108601  MTIATIEVINGANTTUKUIIAA 3(3-0-6)  wuein
Consumer Behavior Analysis
mMsunAnRnfungAnssumansindsegndiunguiiuilan lnedinsizingAnssy

vosguslaaiefugUuy waznszuunsinaulate uasfiansandedadesng 9 Allnasonsiadule

Fo mamsgUuutiiiensinuinsgingfnssuulan
Applying behavioral concepts to consumer groups by analyzing consumers'

behavior regarding form and purchasing decision process, considering various factors that

influence the buying decision, laying patterns for the study of consumer behavior analysis.

13



3302604 NMSAANANNATIAYAISRAIRBIANNTeTINg 3(3-0-6)  weia
Direct and Electronics Marketing
WA ANNAIATY Uselan JULUY LagnagnsnIsnalnniemss ﬁﬂumam@ﬁim
WAYAAINGINT m'ﬁawLLNuﬂaqwémimmmmdmﬂ LUIAR LL@%’EULLUUﬂ’]ﬁ(ﬁla’]ﬂaLéﬂVIiaﬁﬂé walulag
FAetes MyNwRLLazNIsIANIINISIAInBlarreiiad
Concepts, importance, types, forms and strategies of direct marketing
both in the consumer markets and the business markets, strategy planning of direct
marketing, concepts and forms of electronic marketing, technologies related to planning

and management of electronic marketing.

3312605 N139AN1INTIAUR 3(3-0-6)  wihwin

Brand Management
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Definition, importance and concepts of brand, brand features, brand
positioning, branding, brand value, planning and development of integrated marketing
strategies in branding, operations, measurement and evaluation on brands, creating brand

value for growth and sustainability.

8000601 WINNTIUTINIUTNNS 3(3-0-6)  wuwin
Innovation Business Service
unumiidrdgueaiasugianiavinisnieldnisimuiveslantagiu sunuy
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nslfusnsUssaneng q vuftugiuresnishndeadsasseiidmaliAnuianssalumsuing
Important roles of the service economy under the development of today's

world, different types of service operated by the government, private and non-governmental
organizations, service management focusing on creating a good experience of customer
service, guidelines for defining management strategies in providing various forms of services,
as well as guidelines for the development of new high quality services by studying sample
service models of various service types based on creative thinking that leads to innovation in

services.
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Human Resource Development Strategy
Humsmauuuaziauminensuyedluesdnsiieliiiinenisuazmalulad
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Planning and developing human resources in the organization to keep pace
with  modern science and technology by developing personnel management systems,
recruiting system, knowledge management, personnel development to progress at the same
rate of economic, social, political, and cultural changes that are relevant to the organization,
increasing the value of people towards the business in order to have working ability to suit
the organization’s needs in a highly competitive environment by continuously developing

and training staff both inside and outside the premises.

3312606  n1sIANINANISURURUY 3(3-0-6)  wein

Performance Management
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Theories, concepts and techniques for measuring performance and evaluating
personnel in the organization including the testing process, test construction, consideration

of merit and creation of performance evaluation forms.

3312607  nsIANISANLS 3(3-0-6)  wein

Knowledge Management

AnwuuAn vdnmsuimsanudluesdng feanudiladnluau eufusuazniug
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Conceptual studies, knowledge management principles in the organization,
both tacit knowledge in people and explicit knowledge as well as studying knowledge
management tools, including self-development, jobs coaching, mentoring, from sample case
studies of best practices, providing a community of practices, creating a storage of
knowledge, distribution of knowledge to provide the exchange, transfer of knowledge and
creation of new knowledge for both corporate members and stakeholders such as
customers, partners to enhance the organization’s ability to create innovations and adapt to

change; and studying intellectual asset management strategies.

3315603 NITUTMTAMDULVILLAS I TUENNUS 3(3-0-6)  wein
Compensation Administration and Labor Relations
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Job analysis, job assessments, as well as performance assessments to establish

compensation management policies in accordance with social economic conditions and legal
limitations, and improving salary structure to reduce relationship conflicts in government and
private sectors, labor and labor relations, including negotiation with government, employers

and unions to prevent labor disputes.

3312608 nsdanmImsasuudasuagiaun 3(3-0-6)  whwin
Change Management and development
MsANwINSEUINNISIUABULUAITDIRIdnTBE e lisruuLazdin1T 19w UE Nt
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Yadedu q AfnadenisiUdsunlatedns
Study of organizational change process, structured and planned in advance, in

order to increase capacity and efficiency of organization; process of organizational

development, improving the organization in terms of the combination of human resources
and incentive; using resources of organizations at maximum benefits; strategy selection,
forms and relationships between various activities both within and outside the organization,

including other factors affecting organizational changes.
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3312609  n1sdnnTsladafnduazdnnaieiwy 3(3-0-6)  wwin

Logistics and Supply Chain Management

WWIAA VIOBS NENNIT NTEUIUNIT NITINURUNITNEINTAS A3¥AToNay NI
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Concepts, theories, principles, processes, planning, forecasting, purchasing and
procurement, inventory management, warehouse management and distribution center,
transportation management, production process management and operations performance
measurement, management of import export, information technology systems related to
logistics management, supply chain, good business practices according to international
standards, managing member relationships in the supply chain to create the competitiveness

and sustainable development of the organization to keep up with the current situations.

3312610  MIIRNITASIEUAUAZAUINTE AL FUA 3(3-0-6)  wein

Warehouse and Distribution Center Management

n1seenkuUAReAuA1  wazmsidwaluladansaumalunisdnnisadedudi gunsal
nsdaftunaznisvuihedud nseenuuuiiuildiunieluiienasadadud duneunisufiinig
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nsluaisuresdudn mseenuuuszuy madenldgunsalvuedud uasniadeniuaiineves
ASIFUA LazAudnIyLAUA

Warehouse design and use of information technology in warehouse
management, storage and goods handling equipment, design space within the warehouse
building, warehouse operation procedure, warehouse resource allocation, operational safety
system, technical analysis for the circulation of goods, system design, selecting product

handling equipment, and selecting the location of the warehouse and distribution center.

3312611 NSIANITAUAIAIARY 3(3-0-6)  wwhn
Inventory Management
1AS9A519UDINTTUSTUITINNTAUAIAIAGY SEUUAITIUNUIELANVBIBUAIAIART
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Structures of inventory management, inventory classification system, inventory
level control, demand forecasting techniques, using information technology systems as a tool

for planning and decision making in strategic competitiveness.

3312612 nsdansn1sdateuazdam 3(3-0-6)  wei
Purchasing and Procurement Management
ﬂaq‘mémamiﬁﬁLﬁumwmé’mmsé’m%afﬁmm ms%’m%yaﬁﬂwm’mLma'ﬂa‘ﬁuawu
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Strategic procurement operations, purchasing from external sources and quality

inspection in the supply chain, procurement strategy to create added value for customers

including procurement of raw materials, consumables and finished products efficiently,
relationship between buyers and sellers, quality control, tool development, purchasing
techniques based on information technology systems by linking data between component
manufacturers, raw material suppliers to the finished product manufacturers in order to

increase business opportunities.

8200601  MIANALIANLAYNIIANTIFUUUTIYNN 3(3-0-6)  wuwin

Material Handling and Packaging System Management

LAV BAN1T08NLUVUTTYANY Uselowiuoaussging u1nsgIun1susssio
nsafenuAiindedudl  wazuInaluninien1snain n1sHan uaznsuds Msldiedesiio
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nM3rudee vieaudsunse Malulssmne uagsewiauszmne

Concepts and theories packaging design, benefits of packaging, Packaging
standards, adding value to products and services in terms of marketing, production and
transportation, use of tools and conveying equipment, storage, moving, Selection of
packaging methods that are consistent and suitable for efficient transportation patterns, laws,
regulations, transportation conditions Both domestic and international Both air freight Land

transport Shipping dangerous goods.
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Information Technology System for Logistics
unumanuddgresnaluladansauna  waznisdeansiidsenisianisladafingd
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Importance roles of information technology and communications on logistics

and supply chain management. Management software, information used in logistics

management and activities. Use requirements study, evaluation, and specification.

Development of information system including logistics activities of organizational design and

logistics information system integration, effective application of logistics information system,

and logistics information system supervision.

4. Ingrdwus
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Thesis
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Creating a research project and conducting research that contributes to new
knowledge in the field of business administration and presenting a thesis, writing a research
report to be published including having ethics in conducting research and ethics in publishing
works

Conditions: Number of credits required for elective courses not less than 9
credits, grade point average not less than 3.00, research in accordance with a group of
elective courses, under the guidance of the advisor and with the approval of the thesis

examination committee.
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Independent Study
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Gathering knowledge theoretically, reunited for understanding and analyzing
various phenomena that occur in business, society and economy that create new knowledge
by research and business consulting services, feasibility study, business plan or the other
educational topics according to the interest of students.

Conditions: Number of credits required for elective courses not less than 6
credits, grade point average not less than 3.00, research in accordance with a group of

elective courses with the approval of the university and under the guidance of an advisor.

6. msaauﬂizmamwi’
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Comprehensive Examination
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When students have accumulated credits of elective courses completed and

their grade point average not less than 3.00, they can register for a comprehensive

examination.
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